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FOREWORD    Our new brand identity guidelines that were launched 
in 2017 represent a new step for Dewesoft. We have begun to promote 
Dewesoft on a higher level by increasing brand awareness all over the 
globe. Our goal is to increase familiarity of our brand and its name. We 
want people to become aware of our brand and its meaning. We would 

like to reach the top-of-mind awareness in our industry and build strong 
reputation and relationship with our customers while offering the best 
products in combination with best customer service possible.



MESSAGE FROM THE PRESIDENT   This initiative to improve our brand 
strength has been spearheaded by company leadership. To quote our 
President, Dr. Jure Knez : “Being the part of Dewesoft is a big part of our 
lives. It’s not just a job – it’s a way of life. Working hard and watching 
the company develop and grow to a stage where it is today has been a 

pleasure and a privilege. Dewesoft is made of people standing behind 
our product and services. The people of Dewesoft have brought us to 
being a global company serving most prominent customers. This brand 
guide will help us to establish the name Dewesoft even further. It is an 
important part to build global company awareness, so use it consistently.”



OUR BRAND   Dewesoft is a best-in-class provider of data measure-
ment devices. What distinguishes our approach is the human element. 
While most companies design tools starting with the device and ending 
with the user experience, we take the opposite approach. We design our 
products, starting with the experience that our users require. We then 
construct the hardware and software around the outcome of deliver-
ing the fastest, most efficient, most intuitive user experience possible. 
We don’t just manufacture machines; we engineer moments that ele-
vate your businesses’ understanding of a particular learning outcome.  
We have designed our visual identity to convey the main principles of 

the user experience: robust, but yet simple and recognisable. Orange, 
a colour of creativity, success and encouragement, has been combined 
with black to represent strength and elegance. The triangular shape of 
our logo represents three main groups that contribute to our success: 
Customers, Partners and Team members. Our brand represents a com-
mitment to serving the needs of our valuable customers to whom we are 
always trying to offer the best possible test and measurement solutions 
as well as expectation-exceeding service on all levels, from sales to tech-
nical support.



MISSION   Our mission is to provide the most insightful test and 
measurement experience by working in close collaboration with our 
valuable customers. We will work hard to deliver a best in class service by 
intently listening to our customer’s needs and then translating them into 
measurement solutions that inspire genius.

VISION   The cornerstone of our vision is simplicity. We provide an 
intuitive user interface that integrates seamlessly with all hardware, 
creating an optimal measurement experience for any application. Our 

vision is duofold: we strive to both stay the best in what we do today 
while expanding the range of possibility by looking forward to what the 
future holds for our clients, the industry, and the global markets at large.

COMMITMENT   Dewesoft’s team offers on the ground support across 
the globe to provide the best possible local service and support. We take 
care of the logistics so that you can focus on what you do best: forming 
intelligent conclusions using the data you’ve acquired.



TRADEMARKS   We take pride in our products and we take care that 
all key products and technologies are registered as trademarks all over 
the world. The Dewesoft name is a registered trademark. Product fam-
ilies (KRYPTON, SIRIUS, DSI, DS-NET) and technologies (DualCoreADC, 
SuperCounter, GrandView) are registered trademarks as well. When used 

as logo or as part of any graphic material, the registered trademark sign 
is used as a part of logo. When used in text representing the company, 
product or technology name, the ® sign is not used. The Dewesoft tri-
angle logo is a registered trademark but the ® sign is not used in visual 
representation of the triangle logo. 
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BRAND IDENTITY ELEMENTS



COLOR PALETTE

BLACK, WHITE, ORANGE   These three colors represent the visual basis 
of the Dewesoft Company. The distinctive Dewesoft orange signal color 
placed on Dewesoft Black or White completes the foundation of the gen-
eral Dewesoft motif.

C:0 M: 79 Y: 92 K: 0
R: 241 G: 93 B: 45
Pantone: 1655C

RAL: 2004

C:71 M: 65 Y: 64 K: 72
R: 35 G: 35 B: 35

Pantone: 7C

C: 68 M: 61 Y: 60 K: 47
R: 64 G: 64 B: 64

C: 36 M: 29 Y: 30 K: 0
R: 167 G: 167 B: 167

C: 0 M: 0 Y: 0 K: 100
R: 0 G: 0 B: 0

C: 0 M: 0 Y: 0 K: 0
R: 255 G: 255 B: 255

WHITE DS SILVER DS GRAPHITE DS BLACK DS ORANGE BLACK



TYPOGRAPHY

MYRIAD PRO   Using a default font 
is an important piece of a complete 
and continuous visual structure. 
Dewesoft’s primary and only font is 
the Myriad Pro set of fonts.

COMPANY NAME   When used in 
logo the “DEWE” part of the com-
pany name is written in Myriad Pro 
Semibold font and the “Soft” and 
“measurement innovation” part of 
the name in Myriad Pro Regular.

This font should be used in all pub-
lications, visual and commercial ma-
terials and all other materials issued 
by Dewesoft company and by other 
companies using Dewesoft’s name.

In document formation, Dewesoft 
should be written in regular type of 
font with the first letter capitalized.
Example :  “Dewesoft is a best in 
class provider of data measurement 
devices.” 

REGULAR

We develop and manufacture 
versatile and easy to use data ac-
quisition instruments - ultimate 
tools for every test&measurement 
engineer.

ITALICS

We develop and manufacture ver-
satile and easy to use data acquisi-
tion instruments - ultimate tools for 
every test&measurement engineer.

SEMIBOLD

We develop and manufacture 
versatile and easy to use data ac-
quisition instruments - ultimate 
tools for every test&measure-
ment engineer.

SEMIBOLD ITALICS

We develop and manufacture ver-
satile and easy to use data acqui-
sition instruments - ultimate tools 
for every test&measurement engi-
neer.

BOLD

We develop and manufacture 
versatile and easy to use data 
acquisition instruments - ulti-
mate tools for every test&mea-
surement engineer.

CONDENSED

We develop and manufacture versatile and 
easy to use data acquisition instruments - 
ultimate tools for every test&measurement 
engineer.

BOLD CONDENSED

We develop and manufacture versa-
tile and easy to use data acquisition 
instruments - ultimate tools for every 
test&measurement engineer.

BOLD ITLAICS

We develop and manufacture 
versatile and easy to use data ac-
quisition instruments - ultimate 
tools for every test&measure-
ment engineer.

CONDENSEND ITALICS

We develop and manufacture versatile and easy 
to use data acquisition instruments - ultimate 
tools for every test&measurement engineer.

BOLD CONDENSEND ITALICS

We develop and manufacture versatile 
and easy to use data acquisition instru-
ments - ultimate tools for every test&mea-
surement engineer.



DEWESOFT BRANDMARK   Dewesoft’s brandmark is the mark that customers trust. It is more 
than just a 3-part-triangle. It is the symbol of the company’s characters. Wherever the logo is 
presented, it must look the same, to present a stable and trustworthy brand. The 3-part-triangle 
separated by white space represents three main groups that contribute to our success: Customers, 
Partners and Team members. 



BRANDMARK CONSTRUCTION   The Dewesoft brandmark is designed out of an elypse shape in 
a 1:4 ratio. Three identical ellipses are rotated at the same center point to 0°, 60° and -60° degree 
angles which form the outer curve of each triangle.The angles of the inner mid-spaces are set 
to 60° degrees from the x-axis. The mid-spaces between all the triangles are one tenth of the x 
variable apart. 

30°

30°

x

y

x/10

x:y = 1:4



PRIMARY LOGO   Although Dewesoft has a few different variations of its logo, only one is considered primary. It consists of the company brand-
mark, company name and tagline in a horizontal format. Type A: When used on white background the brand mark is in DS Orange color and the 
company name and tagline in Black. Type B: When using logo on dark background the background should be in DS Black color. The brand mark is 
DS Orange and the company name and tagline in White (for more information on colors see chapter “Color Palette” on page 9). Both rules apply to 
all versions of the Dewesoft logo.

C:71 M: 65 Y: 64 K: 72

TYPE A

TYPE B



LOGO SET-UP   The Dewesoft logo 
has two different set-ups,vertical and 
horizontal, both of which have two 
variations: 1) including the company 
name only and 2) including compa-
ny name and slogan. 
VERTICAL   The variable X  describes 
the logo sign height, and variable 
Y informs as to the width. The text 
stretches over the logo two X values 
long, and iscentered to the logo X/4 
value below the sign. The same rule 
applies for both of the variations.
HORIZONTAL   The variable X de-
scribes the logo sign height, and 
variable Y describes the width. The 
text is the same height as the logo 
sign and is set Y/2 to the right site of 
the logo sign (the same rule applies 
for both of the variations).

x

x/4
y y/2

x x

y y/2



LOGO VARIATIONS   There are two types of Dewesoft logo alignments: 
horizontal and vertical. Both of them have two variations: 

VERTICAL   The vertical logo is simillar to the horizontal setting except 
the brandmark is centered on top, followed by the company name cen-
tered below the sign.



HORIZONTAL   The horizontal logo is longer in width and shorter in 
height. It consists of the Dewesoft brandmark followed by the compa-
ny name to its right side.



MARGINS   The Dewesoft logo has to be used in a fashion 
that reflects its image consistently and as such should only 
be used with appropriate amount of free space around it.
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x
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HORIZONTAL    Empty space around logo should be half of the brand-
mark height on top and bottom and half of the brandmark width on 
both sides.



VERTICAL   Vertical logo should have a quarter of the brandmark height 
space empty around the whole area of the logo.
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BACKGROUND COLORS   There are several options when putting logo on different background colours. Please follow the guidelines above.



INTELLECTUAL PROPERTY NOTICES   This document 
contains information which is protected by copyright. All 
rights are reserved. Reproduction, adaptation, or translation 
without prior written permission is prohibited, except as al-
lowed under the copyright laws. 
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